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国外成熟量表，对中国西北地区三家娱乐服务公司的总计 211 名员工和 47 名团
队领导者进行调查以验证假设模型。使用 SPSS16.0 进行数据管理，LISREL 8.7























The past decade has seen an exploration of the notion of employee voice, for the 
purpose of both seeking better organizational performance and of desiring higher 
level of employee satisfaction. Leaders, as the main target of employee voice, have an 
impact on employee speaking up. Employee voice is to some extent associated with 
individual ethical values. Thus among all the leadership styles, ethical leadership 
shoud have a great impact on employee voice theoretically. 
Based on social learning theory, we present and assess a cross-level framework 
between ethical leadership and employee voice (promotive voice and prohibitive 
voice). Two methods were adopted in the current research. At the first stage of 
research, focus interview was used. The result of focus interview framed the our 
hypotheses. At the second stage of research, statistical method was introduced. The 
data were collected from three entertainment and service companies in northwest 
China, questionnairs of 211 employees and 47 team leaders. On the one hand, results 
of individual level indicate that ethical leadership influence employee voice through 
ethical role modeling effect. On the other hand, results of team level indicate that 
ethical leadership influence promotive voice through ethical climate yet the mediating 
effect of ethical climate is not verified on prohibitive voice. Moreover, cross-level 
moderating effect of ethical climate on the relationship between ethical leadership and 
ethical role modeling is fully supported. The findings are discussed with respect to the 
theoretical contributions of and practical implications for human resource 
management.  
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第一章  绪论 
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员工的建言行为（voice behavior）作为 OCB 概念的一个重要维度［1］，在组织的
发展与创新的扮演重要角色［2,3］，自提出以来就备受学界和实业界关注。例如，
长安汽车集团举行合理化建议活动，10 多年来累计收到员工的建议 60 余万条，
其中被采纳实施的合理化建议有 41 万余条，总计为企业创造价值高达 19 亿元。
①Van Dyne 和 LePing［1］也指出，员工指出企业经营管理的缺陷可以促进企业提
高管理效率和优化管理流程［1］。 




                                                             
①该内容引自凤凰网资讯，“长安汽车员工提建议企业奖轿车”，













































































































































































































































Degree papers are in the “Xiamen University Electronic Theses and Dissertations Database”. Full
texts are available in the following ways: 
1. If your library is a CALIS member libraries, please log on http://etd.calis.edu.cn/ and submit
requests online, or consult the interlibrary loan department in your library. 
2. For users of non-CALIS member libraries, please mail to etd@xmu.edu.cn for delivery details.
厦
门
大
学
博
硕
士
论
文
摘
要
库
